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EXPAND YOUR BUSINESS,  
140 CHARACTERS AT A TIME

With over 400 million tweets a day and 200 million active users, 
chances are your customers, suppliers and fellow plumbers are 
already on Twitter. 

It’s a quick, easy way to share, promote and drive word-of-mouth 
communication about your business.

As part of our pledge to help UK plumbers make the most of social 
media for their business, this Twitter guide covers the basics to help 
get you set-up along with top tips and tricks to help your business 
succeed.

THE BENEFITS
Having a Twitter profile can boost your business in many ways:

Raise your profile
More and more people are using Twitter as a search tool. 
Make sure they can find your business.

Connect in context
People tweet about the plumbing industry all the time, 
from customers needing a plumber to manufacturers like us. 
Connect directly to the people that matter to your business.

Listen and learn
Follow what your peers and competitors are tweeting and set-up 
searches on keywords, e.g plumbing, to keep up with industry 
trends and news.

Followers drive recommendations
Think of it as an extension of word of mouth marketing. 86% of 
respondents in a recent Twitter survey said they are more likely to 
visit a small/medium sized business if a friend recommends them. 
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GETTING SET-UP

If you’ve not already set-up a Twitter profile, follow these simple 
steps:

1. Go to https://twitter.com/signup 
2. Choose your username, i.e your business name.  
 If it’s not available, Twitter will give you the next best match.  
 You can change this later too.
3. Click create my account and off you go.
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Editing your info and page design
It’s important to spend some time on getting this right 
as this is the information that appears when people 
land on your public profile and in search results. And 
first impressions really do count – no-one wants to 
follow and egg. 

You can edit your profile information and design by going to your 
settings.

Your bio
Go to the Profile option in your settings. Here’s your chance to 
give people a quick introduction to your business. It’s a good idea 
to include your services and accreditations here, e.g Gas Safe 
Registered.

Choosing your profile picture
In most places your profile picture will only appear 48px square in 
size. Try and avoid too much text but your company logo should be 
fine.

Choosing your header image
Image dimension: 1252 x 626 pixels (maximum file size 5mb)

Keep it simple. We suggest a picture that showcases your work, 
for example a bathroom you’ve just fitted or a shower you’ve just 
installed. 



5

Choosing your background
This is a prime opportunity to show off your business. Got a special 
offer you’d like to promote? Here’s a good place to do it. Or you might 
just want to include your phone number, web address and re-iterate 
the services you provide.

Here’s one we made earlier:

 
If you need a helping hand creating your background, 
try downloading this handy template. 
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TWEETING PRINCIPLES

You are what you say…and how you say it. Before we get into 
the nitty gritty of what to tweet and when to tweet, here’s a few 
principles we recommend sticking to:

Be yourself
There’s no need to be overly formal. Put some personality into your 
tweets - people will respond best to friendly, conversational tweets.

Stand out
There’s a lot of ‘noise’ out there so you’ve got to put some effort  
in to stand out. Share information about your company that brings 
out your personality. Think staff biographies, pictures and any other 
information about you makes you unique.

Interact and respond
Reply when people tweet about 
tweet about you or to you.  
Retweet or favourite positive 
tweets about you, and it never  
hurts to say thank you! 

Know when to take it offline
If there’s too much back and forth 
between you and a customer,  
or the exchanges become too 
specific, just ask the follower to 
send you a direct message with 
their contact information so you 
can talk it out by email or phone.

What not to tweet
This is just a simple case of exercising common sense. Don’t tweet 
something you think might come back to haunt you. As a general rule 
of thumb, if you’re nervous for any reason about hitting the  
‘send tweet’ button on a tweet, don’t do it!
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WHAT TO TWEET

Not sure where to start? It might seem a little daunting at first 
but you’ve got plenty to say, you just haven’t realised it yet!

Photos
This one’s a no-brainer; share photos of your work. For example, 
upload a before and after picture of a shower you’ve just installed 
and don’t forget to @mention the manufacturer to. They’re always 
happy to share! 

Videos
Recording footage of your work and sharing tips in video format is 
another sure fire winner. Don’t worry too much about high production 
values, the camera on your phone should be more than sufficient.
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Plumbing tips
You’re a plumbing expert, use that knowledge to create a series of 
informative and helpful tweets.

Customer testimonials
If you post these on your website, share the links. If you get someone 
praising your work and recommending you via Twitter, be sure to 
retweet them.



9

Events
Attending a trade event? Let your followers know that you’ll be there. 
Share pictures and remember to follow up with people you’ve met by 
@ mention-ing them in your tweet. 

Product recommendations
If you’ve installed a product recently that was a big hit with both  
you and your customer, share this knowledge with your customers. 
And remember to @ mention the manufacturer and/or supplier in the 
tweet too!



10

TOP TIPS

Now you’ve got a good grip on your content, here’s some tips that will 
help you monitor and manage your profile on a day to day basis.

Twitter Lists
These are a curated group of Twitter users. For example, we’ve 
created a ‘Plumbing Industry’ tweets which means we can view one 
stream of tweets from specific members of the plumbing community 
such as @PHPI @Installermag and even our competitors!
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Content curation
Use social share buttons on news sites to share what you’re reading 
with your followers, for example an article about the latest plumbing 
industry regulations. Add your own thoughts and don’t forget to 
include relevant hashtags, e.g #plumbing

You can also use the retweet button as a tool to curate content for 
your followers.

Set-up relevant searches
It’s a good idea to set-up a few keyword searches on relevant 
keywords and hashtags, e.g ‘#Plumbing’ and for results local to your 
area, e.g ‘Tamworth’. Save these searches to save yourself time and 
monitor on a daily basis.

@ mentions
When you @mention someone at the beginning of a tweet only people 
who follow you and the person you’ve mentioned will see that tweet 
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MEASURE AND REFINE

You’ve gone to the effort of setting up your page, so you’ll want  
to know what impact it’s having. 

Take advantage of free tools
There are many tools out there to help you measure your return  
on investment when using social media for plumbing marketing and 
many of them are free. Here are some useful apps and free tools to 
help you measure your efforts:

Hootsuite
One of the leading social media dashboards and a great tool that 
we use on a daily basis to post, monitor and report on our content. 
Hootsuite is browser based and allows you to schedule your status 
updates in advance and simultaneously post them to all of your social 
media sites. This is a huge time saver!

Tip: Install the Hootlet extension on your web browser. It’s handy little
tool designed for quick and easy link sharing when your browing web
content. It also lets you schedule content and optimise for the best
delivery times.

It’s free to sign up too for a basic account, for more advanced 
reporting and features you’ll probably want to upgrade 
www.hootsuite.com
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Google Analytics
If you’ve already got a website for your business, you might already 
have this set-up. If not, you really should. It allows you to view the web 
traffic to your website for free.  It’s got a built in social media section 
so you can see how much web traffic your social media activity has 
been generating and exactly what content visitors from those sources 
have been looking at. It’s a great way to see what is working and what 
is not, so that you can adjust your efforts accordingly.

Klout
Measure the impact of your activity by tracking your Klout score. 
Klout scores range from 0-100 and you should see your score rise the 
more retweets, likes and shares you get. Klout can also help you with 
shareable content suggestions based on your audience.
www.klout.com
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TIME TO GET TWEETING!
Remember to keep an eye on our Facebook page for further hints and 
tips. If you have any questions we’d be happy to help, just get in touch 
via any of the methods below:

  www.facebook.com/Bristan.ltd 

  twitter.com/BristanGroup 

  digital@bristan.com 

Found this guide helpful? 
Download our ‘Facebook for Plumbers’ Guide’


